
 

• U N D E R S T A N D  H O W  T O  D E V E L O P  A  

D A T A / C O N T E N T  M O N E T I Z A T I O N  

S T R A T E G Y  

 

• U N D E R S T A N D  H O W  T O  P R E P A R E  Y O U R  

B I G  D A T A  F O R  M O N E T I Z A T I O N  

 

• U N D E R S T A N D  T H E  L A N D S C A P E  O F  

A V A I L A B L E  AI  T O O L S  T O  S U P P O R T  

C O N T E N T  M O N E T I Z A T I O N  

 

• U N D E R S T A N D  M O N E T I Z A T I O N  

S T R A T E G I E S  W O R K  B E S T  F O R  Y O U R  

O R G A N I Z A T I O N  

 

Content Monetization in the age of AI and Big Data 

 

A C H I E V E  G R E A T E R  M O N E T I Z A T I O N  

E F F I C I E N C Y  A N D  D I S T R I B U T I O N  O F  

Y O U R  O R G A N I Z A T I O N ’ S  B I G  D A T A  W O R K  

F O R  Y O U R  B U S I N E S S .  
Content monetization involves learning 

new ways to package, distribute and 

market your digital assets (data, 

information, and knowledge) to 

generate revenue. In the age of 

Artificial Intelligence (AI) and Big Data 

(i.e., Unstructured, Semi-structured, 

and Structured data) more 

organizations are looking for ways that 

their content can be packaged and 

distributed to take advantage of this 

new revenue opportunity.  

However, to take advantage of AI and 

your Big Data assets you must curate 

your content in order to prepare your 

content to take advantage of AI tools 

and the increased opportunities for 

monetization. 
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